basic marketing 17th edition hardcover
by perreault jr william cannon joseph
mccarthy e jerome pulished by mcgraw
hillirwin

Basic Marketing 17th Edition Hardcover by Perreault Jr., William Cannon, Joseph,
McCarthy, E. Jerome Published by McGraw-Hill/Irwin is an essential resource for students
and professionals looking to deepen their understanding of marketing principles and
practices. This comprehensive text continues to be a cornerstone in the field of marketing
education, offering insights that are not only relevant to academic settings but also
applicable in real-world scenarios. In this article, we will explore the key features, content
structure, and educational value of this renowned textbook.

Overview of the Textbook

The Basic Marketing 17th Edition is authored by a team of distinguished marketing
scholars: William D. Perreault Jr., Joseph P. Cannon, and E. Jerome McCarthy. This edition
is published by McGraw-Hill/Irwin, a reputable name in educational publishing. The book
is designed to provide a solid foundation in marketing concepts while emphasizing the
importance of practical applications.

Key Features of the 17th Edition

1. Comprehensive Coverage: The book covers a wide array of marketing topics, from
fundamental concepts to advanced strategies, ensuring that readers gain a thorough
understanding of the discipline.

2. Real-World Applications: Each chapter is enriched with case studies, examples, and
contemporary marketing scenarios that illustrate how theory translates into practice.

3. Visual Learning Tools: The textbook incorporates charts, graphs, and infographics that
facilitate easier comprehension of complex concepts and data.

4. Updated Content: The 17th edition includes the latest trends and developments in the
marketing landscape, including digital marketing strategies and the impact of technology
on consumer behavior.

5. Discussion Questions and Exercises: Each chapter concludes with discussion questions
and practical exercises to reinforce learning and encourage critical thinking.



Content Structure

The Basic Marketing 17th Edition is organized into several sections that systematically
build upon one another, providing a comprehensive journey through the world of
marketing.

Part 1: Introduction to Marketing

1.1 Understanding Marketing

The opening chapters introduce the concept of marketing, emphasizing its significance in
a global economy. Readers learn about the marketing mix—product, price, place, and
promotion—and how these elements interact to create value for customers.

1.2 The Marketing Environment

This section delves into the external factors influencing marketing strategies, including
economic, social, technological, and political environments. Understanding these elements
is crucial for developing effective marketing plans.

Part 2: Consumer Behavior

2.1 Analyzing Consumer Needs

The textbook provides insights into consumer behavior, exploring how psychological,
social, and cultural factors affect purchasing decisions. This section is instrumental for
marketers aiming to tailor their offerings to meet consumer demands.

2.2 Market Segmentation

Readers learn about the importance of market segmentation and targeting, including
methodologies for identifying distinct consumer groups and crafting personalized
marketing messages.

Part 3: Marketing Strategy

3.1 Developing Marketing Strategies

This part emphasizes the strategic planning processes involved in marketing, including
setting objectives, developing strategies to achieve them, and measuring success through
key performance indicators (KPIs).

3.2 Product Development and Lifecycle

The text discusses the stages of product development and the product lifecycle,
illustrating how marketers can adapt their strategies to maximize the success of their

products over time.

Part 4: Promotional Strategies



4.1 Integrated Marketing Communications (IMC)

The importance of a cohesive promotional strategy is highlighted in this section. Readers
learn about the various components of IMC, including advertising, public relations, and
sales promotions, and how to integrate them effectively.

4.2 Digital Marketing Insights

With the rise of technology, this edition places significant emphasis on digital marketing.
It covers social media marketing, content marketing, and search engine optimization
(SEO), equipping readers with the tools to navigate the digital landscape.

Part 5: Marketing Management

5.1 The Role of Marketing Managers

This part addresses the responsibilities of marketing managers, focusing on decision-
making processes, leadership skills, and ethical considerations in marketing practices.

5.2 Measuring Marketing Effectiveness

The final chapters delve into metrics and analytics, teaching readers how to assess the
effectiveness of marketing campaigns and make data-driven decisions.

Educational Value and Usefulness

The Basic Marketing 17th Edition serves as an invaluable resource for both students and
professionals. Its educational value can be summarized as follows:

1. Foundational Knowledge: The book provides a strong foundation in marketing
principles, making it suitable for beginners and those refreshing their knowledge.

2. Practical Applications: Real-world examples and case studies help bridge the gap
between theory and practice, enabling readers to apply their learning to actual marketing
challenges.

3. Skill Development: The discussion questions and exercises encourage critical thinking,
enhancing problem-solving and analytical skills that are crucial in the marketing field.

4. Updated Information: The latest edition reflects current trends and innovations in
marketing, ensuring that readers are well-informed of the contemporary marketing
landscape.

5. Flexible Resource: Its structured format allows the book to be used in various
educational settings, including universities, colleges, and professional development
programs.



Conclusion

In conclusion, the Basic Marketing 17th Edition Hardcover by Perreault Jr., William
Cannon, Joseph McCarthy, E. Jerome Published by McGraw-Hill/Irwin is a comprehensive
and well-structured textbook that caters to a diverse audience. Its in-depth coverage of
marketing concepts, coupled with practical applications and updated content, makes it a
must-have resource for anyone interested in the field of marketing. Whether you are a
student embarking on a marketing career or a professional seeking to enhance your skills,
this textbook will undoubtedly provide you with the knowledge and tools necessary to
succeed in a dynamic and ever-evolving marketplace.

Frequently Asked Questions

What are the key topics covered in 'Basic Marketing
17th Edition'?

The book covers fundamental marketing concepts, strategies, consumer behavior, market
research, product development, pricing, distribution, and promotional strategies.

Who are the authors of 'Basic Marketing 17th Edition'?

The authors are William D. Perreault Jr., Joseph P. Cannon, and E. Jerome McCarthy.

What makes 'Basic Marketing 17th Edition' relevant for
today's marketers?

The 17th edition incorporates current trends in digital marketing, social media, and global
marketing practices, making it applicable to the evolving marketplace.

Is 'Basic Marketing 17th Edition' suitable for
beginners?

Yes, the book is designed for students and individuals new to marketing, providing clear
explanations and practical examples.

What is the publishing company behind 'Basic
Marketing 17th Edition'?

The book is published by McGraw-Hill Irwin.

Does 'Basic Marketing 17th Edition' include case
studies?

Yes, it includes various case studies and real-world examples to illustrate marketing



concepts in action.

How does 'Basic Marketing 17th Edition' address digital
marketing?

The edition includes updated content on digital marketing strategies, social media impact,
and online consumer behavior, reflecting the shift towards digital platforms.
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